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‭I am an experienced video editor with strong sound and music skills. From broadcast television to‬
‭internet and digital distribution, I’ve worked in both offline and online capacities. Each work‬
‭opportunity has taught me the importance of communication in a fast paced team environment as well‬
‭as attention to detail.‬

‭Broadcast Television‬

‭Comedy and Drama Docuseries‬
‭●‬ ‭Police 24/7, S2 |‬‭CW (495 Productions)‬‭CURRENT POSITION‬
‭●‬ ‭Ms Pat Settles It, S1, S2 |‬‭BET (495 Productions)‬
‭●‬ ‭5 Guys a Week, S1 |‬‭Lifetime (Original Productions)‬
‭●‬ ‭Jersey Shore Family Vacation, S2, S5 |‬‭MTV (495 Productions)‬
‭●‬ ‭Floribama Shore, S2 |‬‭MTV (495 Productions)‬
‭●‬ ‭Dating No Filter, S1 |‬‭E! (All3 Media)‬
‭●‬ ‭The Hills: New Beginnings, S1 |‬‭MTV (Evolution)‬

‭Sports Reality Docuseries‬
‭●‬ ‭Street Outlaws, Street Outlaws - The South, S5, S6‬‭| Discovery Channel (Pilgrim Studios)‬
‭●‬ ‭The Ultimate Fighter, S20‬‭| Fox Sports (Pilgrim Studios)‬

‭Competition / Hosted Competition‬
‭●‬ ‭Holiday Wars S3‬‭| Food Network (Super Delicious, LLC.)‬
‭●‬ ‭Halloween Wars S4, S5‬‭| Food Network (Super Delicious, LLC.)‬
‭●‬ ‭Sugar Dome, S1 |‬‭Food Network (Super Delicious, LLC.)‬
‭●‬ ‭Cupcake Wars, S5 - S9 |‬‭Food Network  (Super Delicious, LLC.)‬

‭Action, Travel or Host Centered Docuseries‬
‭●‬ ‭Best in Chow with Matt Richards, S1 |‬‭A&E (495 Productions)‬
‭●‬ ‭GunnyTime with R. Lee Ermey S1,S2 |‬‭Outdoor Channel (Rogin Entertainment)‬
‭●‬ ‭Kings of Pain, S1 |‬‭History Channel (Propagate Content)‬

‭Digital Platforms‬

‭●‬ ‭Post Malone Celebrity World Pong League, S1 |‬‭Facebook, Inc.‬
‭●‬ ‭Ex Rated with Andy Cohen, S1 |‬‭Peacock (BBC America)‬
‭●‬ ‭Red Table Talk, S3 |‬‭Facebook, Inc.‬
‭●‬ ‭Deep Creek, S1 |‬‭Snapchat (Bright Road Productions)‬
‭●‬

‭Short Form and Advertising‬
‭●‬ ‭Deadliest Catch / Storage Wars‬‭| Original Productions‬
‭●‬ ‭Ariat and Google Ads‬‭| Google, Inc. (Xpediton Media)‬
‭●‬ ‭Google Small Business Anthem‬‭| Google, Inc.‬
‭●‬ ‭The Story of Pasta Grannies |‬‭YouTube, LLC‬
‭●‬ ‭Memphis Public Libraries: Going the Extra Mile |‬‭Google, Inc.‬
‭●‬ ‭Public Libraries: America’s Digital Community Centers |‬‭Google, Inc.‬

‭Development and Other‬

‭●‬ ‭Jersey Shore 2.0 - Double Shot at Love Season 2 Sizzle‬‭| MTV (495 Development)‬
‭●‬ ‭Untitled House Reality Show Pilot Presentation |‬‭(495 Productions)‬
‭●‬ ‭Deep Fried Dallas - Best in Chow‬‭| A&E (495 Development)‬‭Pilot‬
‭●‬ ‭Group Chat |‬‭Freeform (495 Productions)‬‭Development Project‬
‭●‬ ‭Clipped |‬‭E! Networks (Super Delicious, LLC.)‬‭Pilot‬
‭●‬ ‭Buy Fix Sell‬‭| CMT (Super Delicious, LLC.)‬‭Pilot Presentation‬
‭●‬ ‭FLASH‬‭| (as Editor and Online Editor) E! Networks (Super Delicious, LLC.)‬‭Pilot Presentation‬
‭●‬ ‭Staged 2 Sell |‬‭(as Online Editor) HGTV (Super Delicious, LLC.)‬
‭●‬ ‭Halloween Wars |‬‭(as Online Editor) Food Network (Super Delicious, LLC.)‬
‭●‬ ‭Craft Wars |‬‭(as Online Editor) TLC (Super Delicious, LLC.)‬
‭●‬ ‭Cupcake Wars, S3, S4 |‬‭(as Online Editor)‬‭Food Network (Super Delicious, LLC.)‬

‭Applicable Skills‬

‭Technical knowledge of and experience with multiple video formats and best-practice guidelines for broadcast‬
‭television and several digital platforms. Hands-on experience with Avid Media Composer and Symphony as well‬
‭as Adobe Premiere and After Effects. Experience with rapid editorial workflows as well as story producing and‬
‭writing with a team under tight deadlines.‬
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